











PREMIER PARTNER PROFILE

White Realty and
Service Corporation

Expertise in Full Service Real Estate
Management and Maintenance

Many people in East Tennessee remember White Stores as a successful
grocery chain that served this area for many years. Frank McDonald originally
founded White Stores, Inc. in 1922. White Stores grew to include over 70
stores before the grocery operation was sold to Food City in 1989. With the
grocery division sold, it was time for the company to update its name. White
Stores began building, developing, and owning shopping centers in the
1950s so it was a natural progression to change the name to White Realty
and Service Corporation. The company manages and leases numerous com-
mercial real estate properties as a licensed real estate company. Today White
Realty and Service Corporation owns or manages commercial real estate
throughout East Tennessee.

In addition to owning many local shopping centers including Village Green,
Cumberland Estates, Bearden, and Holston Shopping Centers, White Real-
ty's most visible development is the Dowell Springs Business Park located on
Middlebrook Pike. Dowell Springs is 120 acres of re-developed farmland that
includes beautiful landscaping, views, and waterfalls. It also includes walking
trails that lead to historical markers for archeological sites, a slave cemetery,
and an operational springhouse. The site is now home to many medical and
professional service providers.

The “Service” division of White Realty and Service Corporation grew
from the former maintenance department of White Stores. This department
is now a division of the company known as Certified Commercial Service
and Equipment (CCSE). CCSE provides sweeping, landscaping, general
maintenance, and restaurant equipment service throughout East Tennessee
and the Nashville area. CCSE is a licensed mechanical contractor that installs
refrigeration systems for companies throughout the Southeast including Food
City, Earth Fare, Wal-Mart, and Sam’s Wholesale Clubs. Additionally, CCSE
is a distributor of food service equipment and parts. In July 2010 Pilot Travel
Centers and Flying J Travel Plazas merged, creating an expanded network
of more than 550 travel centers. CCSE was the equipment supplier and
provided installation coordination for all ice, beverage, refrigeration, and frying
equipment used to upgrade each of the Flying J locations.

For more information about White Realty and Service Corporation, call
(865) 588-2244 or visit the company's websites at www.whiterealty.com and
www.dowellsprings.com. For more information about the company’s Certified
Commercial Service and Equipment division call (865) 546-8778 or visit the
department'’s website at www.ccse.biz.

a.m. Exchange Guests
Receive Unique Behind
the Scenes Tour!

November a.m. Exchange
guests received exclusive be-
hind the scenes tours of Smith
& Hammaker Office Records
Management, Inc., Knoxville’s
established local provider for
secure and comprehensive
document destruction L

Smith & Hammaker Office
a,m_EXCh qnge Records Management, Inc.
Guests received an exclusive look at one of the most remarkable warehouses in
East Tennessee. Smith & Hammaker's services include records management,
media and vital records vaulting, secure shredding, digital imaging (paper and
micrographics), and a full range of Information Technology solutions to fit your
business needs and budget.

hosted November’s a.m. Exchange.

Door prize winners included:

$50 Best Buy gift card, courtesy of Smith & Hammaker:
Beth Breazeale, PYA

Rex Bradford Jones, Abner's Attic

John Dudeff, MyMerlin.net

$100 Best Buy gift card, courtesy of Smith & Hammaker:
Jamie Jones, Manpower

Catering Sponsor:

A

All Occasion
CATERING™

Sponsored by:

SMITH & HAMMAKER

OFFICE RECORDS MANAGEMENT, INC.




Local Education and
Workforce Development
Efforts Enhanced by
Public and Private Dollars

Knox County Schools recently received much-needed monetary assistance from the
State of Tennessee and an Innovation Valley, Inc. board member. The school system
was awarded $3.86 million in School Improvement Grants (SIG) and received a
$323,850 gift from Knoxville businessman Randy Boyd.

The U.S. Department of Education recently announced that Tennessee is receiving
$67.8 million to turn around its persistently lowest achieving schools via SIG funding.
The state then passed along the grants to local districts. Locally, the money will be
distributed over the next three years to six Knox county high schools — Carter, Central,
South Doyle, West, Fulton and Austin East — and one middle school, Bearden. The
money will be used for strategic teacher performance compensation, improving pro-
fessional learning communities, enhancing grading practices, and supporting gradua-
tion coaches.

“Much of what's needed, be it staff development, additional personnel, etc.,
requires monetary resources,” said Dr. Donna Wright, Knox County Schools’ as-
sistant superintendent for curriculum and instruction. “It's no secret that Knox County
Schools are lacking those resources. These funds over a three-year time frame not
only help these schools work towards their identified improvement areas, but also give
the schools sustainability to make sure improvement goals are reached.”

Radio Systems Corporation founder, president, and CEO Randy Boyd'’s gift will
help fund a joint venture between the University of Tennessee and Knox County
Schools. The program, Full-Service University Assisted Community School Collab-
orative Project, is designed to improve the lives — and education — of children. The
$323,850 gift was given to UT Knoxville's College of Education, Health and Human
Sciences to further Professor Dr. Bob Kronick's work.

Pond Gap Elementary School will be the focus of the project for the coming aca-
demic year. Through this project, Pond Gap’s mission will be broadened to provide
health, mental health, and other services for students and families. The goal is that the
school provides some basic care — providing meals, doing laundry, etc. — that families,
for various reasons, are unable to provide for their children. Long-term goals of Full-
Service Schools include preventing crime, mental illness, and poverty.

“The Full-Service Schools initiative seeks to ensure that students have their basic
physical, emotional, and health needs addressed so that they come to the classroom
ready to learn at high levels,” said Jim Mclntyre, superintendent of the Knox County
Schools. “We are very thankful for Mr. Boyd's investment in this initiative and believe
it has enormous potential to enable increased student academic achievement in our
high-needs schools.”

Boyd said his work with other education programs has convinced him that many
student-success efforts come too late.

“We realized we needed to reach our youth as early as possible to really make
a difference,” Boyd said. “Dr. Kronick shared with me his vision for a Full-Service
School, and | thought it was a very compelling, smart solution. It leverages the physi-
cal infrastructure already in place in the school buildings themselves. It leverages
the talents of hundreds of students from UT, and it leverages many other community
organizations. If it works as we hope it will, | believe it is very scalable and very sus-
tainable. The leadership provided by UT is the catalyst for this program; the passion
of its students will make it successful. We can really transform not just the lives of the
students, but whole communities through this initiative.”

LEADERSHIP PROFILE

Alan L. Hill

AT&T Tennessee
Regional Director -
External Affairs

When Alan Hill started his career in
telecommunications almost 30 years
ago, his telephone messages were
taken on pink message pads, mail
was delivered by the Post Office not
in an e-mail inbox, the internet was not publicly accessible, and there
was the noticeable absence of cell phones, which meant that people
were still trying to find change to use pay phones when they needed
to call when they expected to be late for a meeting. A lot has changed
since 1981. Hill witnessed first-hand the divestiture of AT&T into seven
regional companies and has seen it grow into what is now one of the
top telecommunications companies in the world and the seventh largest
Fortune 500 U.S. company.

The way we communicate today is almost instantaneous. With the
growth of wireless networks, text messaging, and the internet, tech-
nology has transformed the way we live and work. AT&T's strategy in
today’s environment is, in the words of its CEO, to “mobilize every-
thing.” Hill says AT&T’s mission in Knoxville and throughout Tennessee
is about connecting people where they live and work and to do it better
than anyone else.

AT&T has worked steadily to provide a reliable communications
system in Tennessee. As a leader in these changing times, AT&T now
provides wireless communications, high-speed internet access, and
cutting-edge video service in many parts of the state with the new
U-verse service. All of these services help make AT&T the leading com-
munications provider in Tennessee.

“We call it our ‘Three Screen’ strategy,” said Hill. “To deliver content
to your cell phone, PC, or TV."

Notwithstanding the massive technological changes during the last
30 years, one thing that remains a constant for Hill has been his focus
on customer satisfaction. Learned early on in his days as a business
account manager, Hill knows that whether he is dealing with the needs
of a large, complex business customer or the delivery of U-verse to a
home, every customer is important to the AT&T Team.

After more than 22 years in sales, Hill now serves as AT&T's Re-
gional Director for Eastern Tennessee. Instead of assisting clients in
making buying decisions, he is out in the community day in and day out
helping spread the word about AT&T's commitment to East Tennes-
see and its continued investment in Tennessee overall. In fact, in just
the first six months of this year, AT&T invested nearly $200 million in its
wireless and wireline networks, including expansion of mobile broad-
band. Over the last three years, AT&T has invested more than $1 billion
in Tennessee.

“We're serious about Mobile Broadband deployment and we are
glad to be a key driver in the economic engine of the East Tennessee
business community,” Hill said.
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Chamber to Host
Social Media for

Business Seminar
Series in January

The Knoxville Chamber is partnering
with several local social media au-
thorities to develop a series of seminars
about utilizing social media as a market-
ing tool for your business. The four-sem-
inar series will take place in January and
will begin by asking the most basic of
questions... should you be using social

cated to three of the most popular social
media vehicles used by businesses:
Facebook, Twitter, and blogs. The series
is designed for small business owners

/////é or employees vyho are.familiar with the
SUN’I_'RUST' concept of social media but don't know
how to get started using it.

Bright

| D E A S

PROFESSIONAL DEVELOPMENT SERIES

PRESENTED BY

January 6, 4-5:30 p.m. - Should You Be Using Social Media
for your Business? The Answer Might Surprise You!
Presented by Katie Granju, Scripps Networks and Jeremy Floyd,
Bluegill Creative - Free to Chamber Members!

January 11, 11:30 a.m. - 1:30 p.m. - Facebook for Business
Presented by Bob Wilson and Gavin Baker, Moxley Carmichael
$25 for Chamber Members and $35 for Non-Members (includes a boxed lunch)

January 18, 11:30 a.m. - 1:30 p.m. - Twitter for Business
Presented by Shane Rhyne, Ackermann PR
$25 for Chamber Members and $35 for Non-Members (includes a boxed lunch)

January 25, 11:30 a.m. - 1:30 p.m. - Blogging for Business
Presented by SuzieTrotta, Coldwell Banker Wallace & Wallace and Laura
Bower, The Tombras Group
$25 for Chamber Members and $35 for Non-Members (includes a boxed lunch)

Attend the entire series for $50 (a $25 savings). Call Lynsey

Wilson at (865) 246-2608 to register for the entire series.

Go to “Chamber Events” on
knoxvillechamber.com to learn more.

media? Entire sessions will then be dedi-

January 1 New Member Reception
4-6p.m.
Knoxville Chamber, 17 Market Square

KNOXVILLE

CHAMBER
January 13 a.m. Exchange
Exch 8-9a.m.

da.m.exchange Knoxville Marriott Hotel
500 Hill Avenue SE, Knoxville, TN, 37915

January 20 Exclusive Premier Partner Event
with Dr. Jim Mclintyre, Knox
County Superintendent of
Schools
7:30 - 8:30 a.m.
Knoxville Chamber, 17 Market Square

Go to “Chamber Events” on knoxvillechamber.com to learn more or register

for any of these events. You may also call the events line, (865) 246-2622.

Senator Bob Corker Holds
Knoxville Town Hall

Presentation Focuses on Ways to
Reverse Rising U.S. Debt

The U.S. national debt is currently at $13.7 trillion and rising. With that in
mind, Tennessee Senator Bob Corker recently held a town hall meeting in
Knoxville. During the event Corker discussed the current situation, calling the
national debt one of the most pressing problems facing the country.

“The thing we have to do is fundamentally change the way Washington does
business,” Sen. Corker said. “We have to force Washington to constrain and
cap spending to a portion of the Gross Domestic Product.”

Sen. Corker emphasized that there is plenty of blame to go around, and
affixing blame does not lead to a solution. Instead, Corker said he is willing
to work with all interested parties to identify a new direction, one that will not
leave the debt problem to the next generation and one that would incentiv-
ize national leaders to grow the Gross Domestic Product, support business
expansion, and raise family incomes.

The Knoxville debt presentation was the Senator’s 45th. He's given the
talk across Tennessee. To see a video of the presentation visit the Chamber's
website at www.knoxvillechamber.com/news/270/15/Corker-Holds-Knoxville-
Town-Hall/.
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