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When Tim Young became CEO of 
Summit Medical Group at its formation 
in 1995, he could never have antici-
pated that 15 years later Summit would 
have grown into one of the largest and 
most well respected primary care groups in the country.

From its beginning with 37 physicians, Summit Medical Group 
now comprises 1,100 employees and 220 physicians who practice at 
more than 50 sites in 10 East Tennessee counties, caring for 300,000 
patients.

While understandably proud of that growth, Young is equally proud 
of the strides Summit has made in clinical quality programs that im-
prove patient care and medical outcomes, as well as the strength and 
support provided to physicians through the organization. By handling 
once burdensome administrative services, Summit physicians are free 
to concentrate on practicing the highest quality medicine.

Summit is now one of the largest Patient Centered Medical Homes 
recognized by the National Committee for Quality Assurance, as well 
as having about 150 of its physicians recognized by NCQA for diabe-
tes and heart/stroke care.

On the cusp of sweeping health care reform changes, Summit is in 
the process of building one of the first Accountable Care Organizations 
in Tennessee, the East Tennessee Health Network. Growing out of the 
reform legislation, an ACO is a collaboration of primary care physi-
cians, hospitals, specialists and other health care providers who are 
collectively charged with the responsibility of delivering quality care to a 
group of patients, while controlling costs.

Young attributes the growth and innovation of Summit, which is 
partner-owned and governed, to the wealth of physician-owner and 
stakeholder leadership.

“I feel blessed to be surrounded and supported by excellent physi-
cian leaders and a superlative executive team, committed to the vision 
of Summit Medical Group,” Young said.

Young earned both master’s and bachelor’s degrees from the Univer-
sity of Tennessee, and he is also a Certified Medical Practice Execu-
tive. He is an active member of several national medical organizations, 
at whose conferences he has become a frequent speaker on health 
care innovations and reform, including the Medical Group Manage-
ment Association, American Public Health Association, and Healthcare 
Financial Management Association.

Locally, Young sits on the boards of the Knoxville Chamber, Leader-
ship Knoxville, Healthcare 21, the Knoxville Symphony Orchestra, and 
the Large Practice Executive Council.

“We are avid supporters of the Chamber’s efforts to recruit employ-
ers and to enhance the quality of life for the citizens of this region,” he 
said. “We are only as successful as the community.”

OrthoTennessee brings together the area’s best orthopedic physicians in 
the Southeast. The company works to provide the most up-to-date, extensive 
care for its patients. By combining expertise, perspective is shared to create a 
wider, more inclusive knowledge of orthopedic medicine. In addition the feeling 
of community gained in the group helps foster communication and understand-
ing on both sides. The increased knowledge and communication guarantee 
patients the most positive experience.

OrthoTennessee’s ten offices throughout the region receive more than 
200,000 office visits per year with its surgeons performing 26,000 surgical 
cases per year.

Company CEO Glenn Sumner leads by setting the example. He believes 
leadership character helps OrthoTennessee continually offer its patients top-
notch care.

“My most impactful leadership tool is walking the walk,” said Sumner. “Exud-
ing corporate self-discipline, humility, enthusiasm, initiative, discernment and 
vision starts at the top.”

A unique benefit OrthoTennessee patients receive is on-site drug-dispensing 
services for often-prescribed orthopedic drugs. Patients no longer must make 
trips to drug stores following surgeries or appointments. They can now go 
straight home with needed medications.

An additional benefit is the company-wide leadership mindset that embraces 
transformation. Independent practices including Knoxville Orthopaedic Clinic, 
Lakeway Orthopaedic Clinic, Maryville Orthopaedic Clinic, Orthopaedic Sur-
geons of Oak Ridge, and University Orthopaedic Surgeons continue to enjoy 
the advantage of name recognition after executives determined transitioning 
each separate practice into one name wasn’t most advantageous.

Patients are also pleased to know, especially as healthcare continues to re-
shape itself, that OrthoTennessee’s leadership team is focused on making sure 
it’s ready to adjust to the industry’s changing climate as it happens. The team is 
not adverse to risk.

OrthoTennessee is comprised of the finest orthopedic clinics in East Ten-
nessee including Knoxville Orthopaedic Clinic, Maryville Orthopaedic Clinic, 
University Orthopaedic Surgeons, Orthopaedic Surgeons of Oak Ridge and 
Lakeway Orthopaedic Clinic. For more information about OrthoTennessee call 
(865) 769-4500 or visit the organization’s website: www.orthotennessee.com.
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Preservation –  
Presentation – Pride

These three words began the thought process Natalie Haslam and I had regarding 
our cherished Dogwood Arts Festival when we were walking on the beach in Nantucket 
last summer, thinking of the joy people were receiving from the efforts of generations 
who had preserved that wonderful island for the next generations, and it struck us that 
we have the opportunity in Knoxville and surrounding communities to give the same type 
gift to our successive generations. By taking the wonderful treasure of our Dogwood 
Arts Festival and enhancing it, supporting the vision, and creating a ‘’world class” event 
that would be a celebration of our heritage, our natural beauty, our lifestyle, and our 
pride in being children of this wonderful part of America. Our thoughts began to run 
with abandon as we inventoried the various festivals of celebration around the world, 
particularly the Spoleto Festival in Charleston, the successful Riverwalk in Chattanooga, 
and the relatively new Bele Chere in Asheville, and then exploded with “WE HAVE A 
GREATER REASON TO CELEBRATE THAN ANYONE!”

I returned to my house and began to list the distinguishing things about our commu-
nity and listed what I called “assets” which separated into organizations, businesses, 
physical facilities, etc. and here is a cursory list I made at that time, in no particular 
order, and I was enthralled.

ORGANIZATIONS — University of Tennessee, Knoxville Chamber, Knoxville
Symphony Orchestra, Clarence Brown Theatre, Knoxville Jazz Orchestra, Knoxville & 

UT Opera, Junior League, Knoxville Tourism & Sports Corporation, track/bicycling/mar-
athon groups, garden clubs, tourist bureaus, restaurant/hotel associations, Women’s 
Basketball Hall of Fame, etc.

BUSINESSES — AC Entertainment, Bandit Lites, Inc., Clayton entities, Pilot Cor-
poration, Sea Ray Boats, Scripps, PetSafe, Regal Entertainment, WDVX, Tennessee 
Valley Authority, Dollywood, Bush Beans, Kimberly Clark, DeRoyal, Ruby Tuesday, 
Blackberry Farms, Anderson Media, etc.

PHYSICAL FACILITIES — Neyland Stadium, Thompson-Boling Arena, Knoxville
Convention Center, Tennessee Theatre, Bijou Theater, Civic Coliseum, University of 

Tennessee track/baseball/soccer facilities, railroad trips, marble quarry, World’s Fair 
Park, Riverfront, Alex Haley Park, Knoxville Museum of Art, History Center, Baker Cen-
ter, Chilhowee Park, World’s Fair Park, Market Square, our rivers, lakes and parks, etc.

After this inventory, it struck me that the core of this celebration already existed in 
the form of our DOGWOOD ARTS FESTIVAL organization and if we as a community 
began to discuss and decide that we could take these assets and place them into a 
joint effort to support the Festival to take it to the level of a “national, world-class” event, 
then LETS BEGIN!! That is what I am proposing in this column. Let’s begin to discuss, 
envision, copy, create, lead, and act toward taking the existing organization and event 
that we call the DOGWOOD ARTS FESTIVAL, and explore the idea that we are in one 
of the most beautiful parts of our world, we are within an eight hour drive of seventy 
percent of Americans, we are viewed as the heartland of Appalachian culture, and we 
have a can do attitude when presented the leadership to act.

My proposal is to join with Natalie and me in these thoughts and find the strength and 
enthusiasm to make this new vision of the DOGWOOD ARTS FESTIVAL become a 
reality in the next five years. LET US BEGIN!!

a.m. Exchange Hosted 
by Knoxville Marriott

Knoxville Marriott, 500 E. Hill Avenue hosted an a.m. Exchange networking 
event on January 13. The event enabled area businesspeople to meet with one 
another over coffee and breakfast. 

Door Prize:
One-night Stay with breakfast for two at the Knoxville Marriott -
Gene Abbott, www.4impact.us

3.

November a.m. Exchange guests received exclusive behind the scenes tours of Smith 
& Hammaker Office Records Management, Inc., Knoxville’s established local provider 
for secure and comprehensive document destruction

Sponsored 
by:

GUEST COLUMN

To learn more about how you can get involved with the Dogwood Arts Festival on a personal 
or corporate level, please contact Lisa Duncan, Executive Director, at (865) 637-4561.

The Chamber recently hosted its 
annual “Breakfast with The Bosses” to 
recognize Chamber Ambassadors and 
the supervisors that allow them to vol-
unteer. The Chamber could not provide 
the benefits that it provides members 
without the high level of service that its 
Ambassadors frequently give.

Chamber Ambassadors consist of 
area businesspeople that make up a volunteer extension of Chamber staff that 
helps it stay in touch with over 2,000 member businesses. Ambassadors play a 
critical role in helping new members solidify their decisions to join the Chamber, 
are very impactful with retention efforts, and offer tremendous assistance at all 
Chamber events. 

Seven Ambassador Dignitaries were recognized for being dedicated to the 
Ambassador Program for at least five years. They ensure the program’s integrity 
is never compromised and that the Chamber recruits quality businesspeople to 
serve as ambassadors. 2010 dignitaries include Pinnacle Financial Partners’ Di-
ane Jones, Knoxville TVA Employees Credit Union’s Kimberly Long, UBS Financial 
Services’ Bill Morris, LBMC’s Jill Green, QE2’s Patrick Mulligan, Human’s Jana 
Davison, Knoxville Tourism and Sports Corporation’s Jennifer Morris, and Tillman 
Companies’ Rena Amerson.

Forty Chamber Ambassadors make up this volunteer extension that helps to 
nurture positive ties among Chamber members and the community.

Chamber Recognizes Ambassa-
dors and Thanks Their Bosses



	

	 	 	 	

	

	 	 	 	

UPCOMING EVENTS

January 11		  New Member Reception
			   4 – 6 p.m.
			   Knoxville Chamber, 17 Market Square
			 

January 13		  a.m. Exchange
			   8 – 9 a.m.
			   Knoxville Marriott Hotel
			   500 Hill Avenue SE, Knoxville, TN, 37915

January 20		  Exclusive Premier Partner Event 
				    with Dr. Jim McIntyre, Knox 
				    County Superintendent of 
				    Schools
			   7:30 – 8:30 a.m.
			   Knoxville Chamber, 17 Market Square
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Go to “Chamber Events” on knoxvillechamber.com to learn more or register
for any of these events. You may also call the events line, (865) 246-2622.

Chamber members now have even more opportunities to increase revenue 
thanks to recent value-added benefit enhancements. The Chamber’s Tiered 
Benefits program, which was launched four years ago, now offers businesses 
the opportunity to take advantage of the new Chamber Member MD busi-
ness analysis tool. Following the completion of Chamber Member MD, the 
business owner will receive a report, called Chamber Member Rx, which will 
make recommendations for strengthening areas of potential weakness. Also 
new to the list of benefits is the Office Depot Chamber Advantage program 
and the Chamber’s new online interactive membership directory, www.iKnow-
Knoxville.com.

The additional benefits are available at the Chamber’s most basic Associ-
ate I tier-level, including:

• Brief company description, business hours, and events on iKnowKnoxville
• Opportunity to receive monthly emails with online interactive membership 

directory page analytics
• Access to Office Depot’s Chamber Advantage discount program
• Access to Chamber Member MD and Chamber Member Rx – analysis 

tools designed to help members examine their businesses and identify areas 
that can be strengthened

 
Associate II through Professional II members receive all Associate I 

tier-level benefits and can also enhance their presence on iKnowKnoxville by 
including a 50-word business description and a company logo. Associate II 
members also receive the opportunity to purchase additional features in the 
Bundle I package on iKnowKnoxville.

Executive I through Bronze Premier Partner members receive all the 
above benefits plus the option to purchase additional features in the Bundle II 
package on iKnowKnoxville.

Silver, Platinum, Gold and Titanium Premier Partners receive all the 
above benefits, plus access to the iKnowKnoxville toolbox and the ability to 
control their own page on the site with increased access to interactive tools.

A complete list of the Chamber’s Tiered Benefits can be found by visiting 
www.knoxvillechamber.com. For more information about Chamber Member 
MD, Chamber Member Rx, the Office Depot Chamber Advantage Program, 
or www.iKnowKnoxville.com call Chamber member services at (865) 637-
4550.

Chamber Members 
Now Receiving  
Enhanced Benefits!


